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* Some trends & tips
* Important reminders
* IM China post-show recaps
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Percentage of Attendees

WHO REGISTERED >ONE MONTH OUT
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: Average for all
survey respondents
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Source:
Trade
Show
News
Network

The low

B TR AREREIC ?

Source: https://www.tsnn.com/news/tsnn-survey-reveals-key-insights-about-attendee-registration
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* A BAD example
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Example: HSP

Segment: RS ZZE X AX
Behavior: NERREMSERZIME, MEBEZRR T HEFIEIRET
Strategy: REI— B A LHEIEMA], X PEMEAKSZINELLAIFIRS T
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TREND

In the last ygoEr?:]iIéRﬁc;rL:(,r)e'\:jEcoégThe number of °’ flj] ﬁg IET,I ’ Ev /l\ IE—'.I Eﬁ . :LX
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Getting started

Nurture to

. engage & build
our brand

reputation

Acquire

NEW DATA

* (et leads with consent
* Push to pre-reg

. Conve

rt to pre-
reg

Nurture to keep

them engaged

Nurture for
loyalty
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Acquire

Link from socials

Mobile phone number ?

E-mail address (no
consent)

Address

»

Nurture to
engage & build Conve

our brand .

reputation

rt to pre-
reg

Personal email to invite /
introduce IECIE - REFER TO
COLD LEADS CONTENT

Post card with QR Code

Nurture to keep

them engaged

Digital ads

Landing page
1) LEAD GEN FORM

2) PRE-REG LINK

1) Welcome email

2) Pre-registered already

Nurture for
loyalty

Shared list - push to

convert
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Nurture to
engage & build Convert to pre-
our brand

Nurture to keep Nurture for

Acquire »

them engaged loyalty

reputation

OLD DATA

Nurture list (from new data)
Push to Pre-

registration |strat|o.n _ Confirmation Letter e USh to show up Campaign
Nurture Campaign

+Apply subsidies

Previous attendees

Referral or Register

s el
colleagues /friends Confirmation’ Push to show up
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Link from socials

Mobile phone number ?

E-mail address (no
consent)

Address

Personal email to invite /
introduce IECIE - REFER TO
COLD LEADS CONTENT

Post card with QR Code

Digital ads

Landing page
1) LEAD GEN FORM

2) PRE-REG LINK

TALK! D¢ARKETING

Shared list - push to

1) Welcome email
convert

Nurture list (from new data)

Previous attendees

Push to Pre-
registration

Nurture Campaign

+Apply subsidies

Referral or Register
colleagues /friends

Confirmation Letter

Confirmation?

Push to show up Campaign

Push to show up
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' SMS & TELEMARKETINGHIZE &
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Data: BHERR (BRAERZUE)
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Visitor referral 1
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Data Privacy
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(1) REMECHAFHER /_JL_E'I] box, TSN L FBIZIW XK FaFA
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https://www.informa.com/privacy-policy/data-privacy-simplified-chinese/
https://www.informa.com/privacy-policy/
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UTMZS]

* Utm_medium AIEERERIRHRNKE, BHIINE FHM. HGHIE. T &, tbcampaign
SOUrce s 773

* utm_source AR ERISEFRFKIR. flgnBaidu, Google, WeChat, Facebook

- UENCEMPAIGH - = KRR BR, thanT ERIEIR. BFHATE, stHMIENEIR,
VIPcampaign, Conference, Earlybirdpush

« utm_content BT X SRIIPAE sk, flair~mnE. aEIZEH] (contest,
awardsZ) S(EMuh P AEEALE, HApop up banner, side bar banner%s ;| WRZadss(E
partner marketing, o] IXAFEX B EAE. SIEIKHERIRFR

Website URL+campaign medium+campaign source-+Eaimpaigimname - campaign content
Example:

https://www.thafnb.com/visitor-registration/2utm_medium=AD&utm_source=Digital_barter &ut

m_content=FHC_Topbanner & ifiilcampaign=vIPCaMpaighl

33




Campaign Medium & Source NH/3EEA

Ads EDM | Display D:\;Izcif_ Hostt::_Buy Paid Search |Partner_Mktg| Press Release | Remarketing Social_Paid | Social_Organic SMS Telemarketing | Tradeshow | Website | Others
Digital_Paid Google GoogleAdwords Association LUIIENE LS Adroll Eouyin_Tikto Douyin_Tiktok
Digital_Barter Baidu Bing Buyer PRN Adsplay Facebook Facebook
Print_Paid Baidu Exhibitor Media AdWords Instagram Instagram
Print_Barter Naver Media Feathr Kakao Talk  |Kakao Talk
Outdoor Yahoo Speaker Instagram Line Line
Linkedin Linkedin Linkedin
Twitter Twitter Twitter
Website Youtube Youtube
" Campaign Youtube Baidu Baidu
Source
Bilibili Bilibili
Douban Douban
Redbook Redbook
Toutiao Toutiao
WeChat WeChat
WeChat Wechat
moments miniprogram
Weibo Weibo
Zhihu Zhihu
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Post Show Recap

« 5 RS, MEICMRANUVERZ EFHAY
- IS ERIR2022F Mcarry over, HUAXRAZRS
« MEICEF vs MFwalk-in —FNEICE A A G Eb 2 BN
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0% 20%  40%  60%  80%  100% 0% 0%  40%  60%  80%  100% 0% 20% 40% 60% 80%  100%

m % of prereg show show up ®% of walk in

9 .
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Post Show Recap

* I1  Day INEKERSH, LLHIEE

Show A Show B
uv uv
+27%
+59% %
+28%
+9% -3%
I | T —
[
Day 1 Day 2 Day 3 TTL Day 1 Day 2 Day 3 7L
H Y2022 ®WY2023 mY2022 mY2023
BHV BHUV
+11%
+23%
9% +28%
+19% +4%
1 | T
[ B
Day 1 Day 2 Day 3 TTL Day 1 Day 2 Day 3 TTL

HBY2022 mY2023

EBY2022 mY2023

<

— B 22 E|IHUVEYIEC

Show C
uv
+28%
+35%
+21%
l I +24%
il a=
Day 1 Day 2 Day 3 TTL

H Y2022 mY2023
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Post Show Recap

RIE—IXBAXERRNZN, RERWAEMLALER

. Telemarketlng SFEICH GRS, BRI RERR
s ERABMRREMEIC Y
o PREEKIETZEITHIE ? ALERZA
« #E : iR E, BInEANtop SMpreregFHEEBEHINEREES
EI’] BifERSEMNENE L. NMERF. DI
AR E RS £ S journey 2 B ATERY 7
y ;%/}IL}_ =
o RIEHTIREBUS ?
o HAURHERIL
e Referral
« fHamtiEs ?
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SUMMARY

* Segmentation! Segmentation! Segmentation
- BRIV P IREE
* Data ConsentF B E B E1F 0]
* Tracking
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